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UK pub and bar market to recover to 99% of its pre-pandemic 2019 value in 2022
According to the latest data from the Lumina Intelligence Operator Data Index, the UK pub and bar market is expected to see the bulk of its market recovery in 2022, reaching a value of £22.6bn, 99% of its 2019 market value. This follows a hampered recovery in 2021 due to continued trading restrictions and strong risk aversion among consumers.
The managed, branded and franchised segment will lead market recovery, with turnover growth of +55.2% in 2022. Strong innovation and modest physical expansion, as well as events including the Queen’s Jubilee and FIFA World Cup will help boost the market.
Strong turnover growth among the top ten pub and bar brands is expected in 2022, as brands hardest hit by coronavirus restrictions recover sales. Of the top 10 brands by turnover, Ember Inns, Toby Carvery and Beefeater are expected to see the fastest growth in 2022.
Looking at the channel overall, from a turnover perspective, Cookhouse & Pub, Simmons, Dirty Martini and Nicholson’s are set to see the fastest growth within the market. Cookhouse & Pub is expected to lead turnover growth in 2022. The brand’s value led proposition offers promotions including 2 mains for £8.99 and three course children’s meal deals for £4.99, which will appeal to families, especially as the cost of living continues to increase.
Commenting on the findings, Senior Insight Manager at Lumina Intelligence, Katherine Prowse, said: “Despite the rising cost of living, we are expecting the UK pub and bar market to make a significant recovery in 2022, almost reaching its 2019 pre-pandemic market value. Large nationwide events such as the World Cup and Queen’s Jubilee will provide a much needed boost to the sector. We expect wet-led brands to make a strong recovery, particularly as city centre footfall recovers. However, it will be experience-led operators that lead recovery in 2022. Brands that offer casual but experiential settings that capitalise on sporting events and offer drink masterclasses.
Find out more about Lumina Intelligence’s Operator Data Index here.
ENDS

Report methodology
The Lumina Intelligence Operator Data Index is a tool that comprises continuous turnover and outlet data on 300+ UK pub, restaurant, QSR, sandwich and coffee shop operators, allowing for analysis of the leading and fastest growing brands.
About Lumina Intelligence
Lumina Intelligence inspires the global food and drink sector with deep, actionable insights powered by the world’s best analytics technology. Our products and services are used by the major brands and organisations in these fast moving and growing markets to support business planning, strategic marketing and new product development. 
With offices in London, Chicago, Montpellier, and Singapore, and local on the ground analysts across our businesses, you can trust our market knowledge. We are committed to providing all our customers with up to date accurate information to support critical decision making. 
Combining the expertise and experience of HIM, MCA Insight and Lumina Intelligence, we are the experts in market and consumer insight across the food & drink and nutrition markets. 
https://www.lumina-intelligence.com/

image1.png
| UMmina

Intelligence




