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Sector Megatrends

T-COMMERCE

Technology dominates the shopping
journey

LA DOLCE VITA
Consumers treat themselves

HOME: THE CENTRAL HUB
Bring home a personalised shopping
experience

SUSTAINABILITY
New age of ethical demands

VALUE ABOVE ALL HEALTHIER EATING
Economic reality shifts consumer A major driver of change in legislation
attitudes and consumer behaviour
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WHAT LIES AHEAD?

E Expect consolidation in the
convenience market via
investments, mergers, and
acquisitions, fuelled by recent
supply chain challenges.

Promoting local and artisanal
products and brands will be more

important as the UK distances
from the EU.
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m|| The use of technology in

convenience as a way to save
costs and increase efficiency has
gained popularity, which may
drive further adoption.

Convenience stores will remain
resilient through in-store services and
accessibility reinforcing their
convenience value proposition,
despite competition from new
channels.
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