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25 July 2025:


Consumers Dine Out Less Often but Spend More per Visit, Reveals Lumina Intelligence
The latest data from the Lumina Intelligence’s Eating and Drinking Out Panel shows a nuanced picture of consumer behaviour across the UK foodservice market this midsummer. 
While overall participation in eating out has dipped to 55.8%, down 2.5 percentage points, the average frequency of visits has increased by 2.7%. This suggests that consumers are opting for fewer but more meaningful and higher-quality dining occasions. The average spend per visit has also risen by 7.0%, largely influenced by inflationary pressures but also reflecting a willingness to invest more in select experiences. Delivery occasions increased by 1.4 percentage points, supported in part by national events such as Wimbledon.
Restaurants have led channel growth with a rise of 1.8 percentage points, driven by consumers choosing them for purposeful, social outings. Quick service restaurants have also seen growth, up 1.2 percentage points, as diners look for value without compromising convenience. In contrast, pubs and bars experienced a slight decline of 0.5 percentage points, failing to benefit from the usual seasonal uplift despite warm weather and a full calendar of sporting events.
Menu preferences have also shifted. While classic choices such as chips, burgers, and pizza remain the most popular, salads have recorded the largest growth, climbing 1.4 percentage points to become the seventh most chosen dish. The growth of salads reflects a seasonal move towards lighter options during the recent heatwave. Burgers and pizza also gained share, increasing by 1.1 and 1.2 percentage points respectively.
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About Lumina Intelligence Eating & Drinking Out Panel
Lumina Intelligence Eating & Drinking Out Panel is based on 78,000 surveys across the year, built up from a nationally representative weekly sample of 1,500 shoppers. Our comprehensive coverage includes over 900 operators from across all out of home channels – including restaurants, pubs & bars, cafes & coffee shops, fast food, bakery & sandwich shops, restaurants and retail channels. 
For more on out of home food & drink consumption in the UK, and to access our cost-effective consumer insight and data solution, go to: https://www.lumina-intelligence.com/product/eating-and-drinking-out-panel/


Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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