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20 October 2025:


Challenging Macro Environment Constrains Eating and Drinking Out Market
The latest Eating and Drinking Out Panel data from Lumina Intelligence reveals that the UK’s out-of-home market faced a subdued September, as rising inflation and unfavourable weather dampened consumer activity. Market penetration, visit frequency, and average spend all contracted during the month, reflecting a cautious consumer landscape. The only area of growth was delivery, which saw its share increase as consumers opted to stay home during wet weather conditions.
Despite the challenging backdrop, consumers largely maintained their established habits, showing minimal movement across eating-out channels. A slight decline in coffee and sandwich visits was balanced by a modest rise in quick service restaurant (QSR) occasions, leaving both channels at comparable levels overall. This stability underlines how consumers are sticking to familiar and trusted options even as economic uncertainty persists.
Interestingly, drink-led occasions were the bright spot in September, as consumers turned to simpler, more affordable ways to socialise. Quick catch-ups over drinks grew in popularity, with shareable pub dishes such as wings and pizza seeing the strongest increase in dish share. This behaviour highlights the continued desire for connection and enjoyment despite tighter budgets, with consumers adapting their habits to prioritise value and social experience.
“Our latest data shows that while overall participation in the eating and drinking out market softened, consumers are finding creative ways to maintain social experiences within their means. The rise in drink-led and shareable occasions underscores the resilience of casual, value-driven socialising,” commented Liv Warren, Insight Manager at Lumina Intelligence.
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###
About Lumina Intelligence Eating & Drinking Out Panel
Lumina Intelligence Eating & Drinking Out Panel is based on 78,000 surveys across the year, built up from a nationally representative weekly sample of 1,500 shoppers. Our comprehensive coverage includes over 900 operators from across all out of home channels – including restaurants, pubs & bars, cafes & coffee shops, fast food, bakery & sandwich shops, restaurants and retail channels. 
For more on out of home food & drink consumption in the UK, and to access our cost-effective consumer insight and data solution, go to: https://www.lumina-intelligence.com/product/eating-and-drinking-out-panel/

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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