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Healthier Choices and Family Convenience Drive Growth in the UK Convenience Channel
New data from Lumina Intelligence’s Convenience Tracking Programme reveals that UK convenience shoppers increasingly prioritised health, freshness, and convenience over the summer months, with shifting behaviour patterns highlighting emerging opportunities for retailers and brands.
Shoppers Seek Healthier, Fresher Options
Health and wellness trends continued to strengthen through the summer, with pure fruit juices and nuts and dried fruit seeing the largest gains in share of consumption occasions. The data indicates that health and freshness considerations peaked during this period, as shoppers actively sought better-for-you drinks and snacks.
“Consumers are increasingly making mindful choices, even in impulse channels,” said Martina di Rocco, Senior Insight Manager at Lumina Intelligence. “The preference for natural, fresh, and wholesome products demonstrates how the definition of convenience continues to evolve.”
Convenience Fuels Planned Top-Ups Among Young Families
The Convenience Tracking Programme also found that planned top-up missions gained strong momentum, particularly among young families. Convenience was a key driver, with proximity to home or work shaping store choice. Additionally, delivery share in managed outlets reached a new high, highlighting how retailers are meeting the needs of time-pressed households through both physical and digital channels.
Price-Marked Packs Surge Despite Softer Promotions
While overall promotional activity eased during the third quarter, more than half of convenience shoppers purchased a price-marked pack (PMP). PMP sales grew across most channels, with Forecourts hitting record levels, driven primarily by soft drinks and chilled foods.

ENDS

Methodology
The Lumina Intelligence Convenience Tracking Programme covers 50,000 online surveys a year across a nationally representative sample of shoppers in convenience. It covers the total convenience market including symbols, independents and managed convenience helping category, insight and sales teams have a consistent, in-depth understanding of the shopper. 

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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