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20 November 2025:


Market Faces Spending Slowdown While Lunchtime and Casual Choices Gain Momentum 
Lumina Intelligence has released its latest Eating and Drinking Out Panel monthly data, revealing a cooling in consumer spending across the eating-out market as financial caution continues to shape behaviour. The data shows that consumers are cutting back not only on the frequency of dining out but also on the amount they spend when they do. With colder, gloomier weather deterring visits, delivery experienced a modest uplift as people opted to stay indoors.
Despite this overall slowdown, operators are finding opportunities for growth, particularly at lunchtime. Quick-service restaurants registered the strongest performance as value-driven consumers gravitated towards affordable options. A number of operators have introduced new deals, including special lunch promotions and express meal formats, to capture this demand and encourage repeat visits.
The snapshot also highlights a continued rise in casual dining behaviours and menu choices. Fast-food staples such as wings, burgers and chips saw growth in line with increased QSR occasion share as consumers increasingly prioritise informal, customisable dishes. Pizza is also on the rise, supported by the growing availability of diverse styles and the enduring appeal of shareable formats that suit both social and at-home dining occasions.
“Our latest EDOP findings underline the extent to which value, convenience and comfort are guiding consumer decisions,” said Insight Manager Liv Warren. “While overall spend is tightening, carefully targeted deals and appealing casual formats are proving effective in drawing consumers in. Operators who continue to innovate around affordability and flexibility will be best placed to navigate the months ahead.”
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###
About Lumina Intelligence Eating & Drinking Out Panel
Lumina Intelligence Eating & Drinking Out Panel is based on 78,000 surveys across the year, built up from a nationally representative weekly sample of 1,500 shoppers. Our comprehensive coverage includes over 900 operators from across all out of home channels – including restaurants, pubs & bars, cafes & coffee shops, fast food, bakery & sandwich shops, restaurants and retail channels. 
For more on out of home food & drink consumption in the UK, and to access our cost-effective consumer insight and data solution, go to: https://www.lumina-intelligence.com/product/eating-and-drinking-out-panel/

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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