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25 November 2025:


Inaugural Category Management & Insight Awards 2025 Celebrate Exceptional Achievement
The Lumina Intelligence Category Management & Insight Awards debuted on 20 November, crowning a stellar line-up of winners who demonstrated outstanding performance, innovation and collaboration in category management, marketing and insight across foodservice, wholesale and convenience channels.
We are delighted to announce the following award winners, whose work reflects the very best in commercial insight, strategy and results-driven partnership:

Best Supplier–Retailer Collaboration Award
Winner: Red Bull & SPAR
Red Bull and SPAR transformed their relationship from transactional to strategic. The SPAR account team, led by Aanya Shah and Gurnoor Khurana, secured exclusive shopper segmentation data, launched the first-ever Soft Drinks Insight Summit for SPAR RDCs and delivered a highly effective summer soft drinks campaign. 
Judges described the submission as: “Incredibly slick delivery and very compelling testimonial from SPAR… an incredibly innovative way to deliver category insight to inspire immediate action.” 
Category & Insights Champion of the Year
Winner: Callum Atkinson, Category Coordinator, Unitas Wholesale
Callum Atkinson led a full data-to-execution transformation across categories, incorporating AI and automation to accelerate analysis and deployment, and embedding insights into mission-based plans and ready-to-use planograms. 
The judges said: “Excellent use of AI to drive productivity and scalability in his role – even now this is still relatively rare in the industry so well done.”
Best Use of Data & Insight
Winner: Grab a Bite team, Kepak
The Kepak team launched the “Grab a Bite” insight-driven brand offering flexible hot food formats tailored for food-to-go, using market-gap analysis and operational simplification to deliver 24/7 convenience, reduced waste and performance uplift. 
A judge noted: “The work … demonstrated great end-to-end and holistic thinking to deliver a triple win across shoppers, retailers and suppliers.” 
Innovation in Insights
Winner: Co‑op Retail Insight Team
Kate Eden, Alicia Welbourne, Molly Hilton and Suzanne Dyer spearheaded a project blending transaction analytics, customer feedback, mystery shopping and AI-powered insight to derive 25 bold customer-driven concepts, turning them into visuals tested via stakeholder workshops. 
Judges praised: “A really innovative approach to collating, interpreting and sharing insight … putting the Consumer/Shopper at the heart of business process and decision-making.”
Rising Star Award
Winner: Aanya Shah, Category Executive, Red Bull UK
In under 18 months, Aanya Shah blended insight, creativity and relationship-building to elevate Red Bull’s partnership with SPAR and introduce strategic initiatives, including monthly category updates and scorecards and a focus on Q-Commerce opportunities. 
Judges commented: “Excellent submission showing how you have made a real impact … leveraging the data to unlock new growth.” 

The Awards emphasised categories driven by consumer and shopper insight, supplier-retailer collaboration and data-enabled innovation. The calibre of finalists was exceptional, and we congratulate all those who made the shortlist. (See the full list of finalists here)
On behalf of the Lumina Intelligence team, it has been an honour to host our first edition of the Category Management & Insight Awards. We thank all those who entered, supported and attended this year’s event and look forward to welcoming the industry back for 2026.
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###

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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