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15 January 2026:


Cautious Consumers Drive Value-Led Choices in December
The latest Lumina Intelligence Eating and Drinking Out Panel (EDOP) data reveals a festive trading period shaped by consumer caution, value-led decision making and a strong preference for familiar comfort foods.
Despite seasonal celebrations, consumers are navigating mixed economic signals. While interest rates have eased compared with last year, inflation remains elevated, and consumer confidence has stagnated. This has resulted in a more restrained outlook, reflected in lower overall participation in eating and drinking out during the period.
Value-led channels gain momentum
As consumers seek convenience and affordability, Quick Service Restaurants (QSRs) recorded the most significant growth in market share, rising by +0.8 percentage points. The growth highlights a shift towards cost-effective options that fit tighter household budgets.
Meanwhile, traditional dayparts – dinner, lunch and drinks – continue to dominate as the most popular occasions, underlining their importance for festive socialising and celebratory moments.
Comfort and familiarity define festive menus
In December, consumer food choices remained firmly rooted in familiarity. Chips, wedges and fries once again emerged as the most popular dishes, valued for their versatility and broad appeal across multiple occasions.
Overall, the strongest-performing dishes reflect a sustained preference for easy, crowd-pleasing formats, suggesting that during periods of economic uncertainty, consumers gravitate towards trusted and comforting options rather than experimentation.
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###
About Lumina Intelligence Eating & Drinking Out Panel
Lumina Intelligence Eating & Drinking Out Panel is based on 78,000 surveys across the year, built up from a nationally representative weekly sample of 1,500 shoppers. Our comprehensive coverage includes over 900 operators from across all out of home channels – including restaurants, pubs & bars, cafes & coffee shops, fast food, bakery & sandwich shops, restaurants and retail channels. 
For more on out of home food & drink consumption in the UK, and to access our cost-effective consumer insight and data solution, go to: https://www.lumina-intelligence.com/product/eating-and-drinking-out-panel/

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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