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Seasonal flavours, food-to-go and promotions drive UK convenience growth, latest data shows

The latest data from Lumina Intelligence’s Convenience Tracking Programme reveals that seasonal innovation, strong promotional activity and the continued importance of food-to-go are shaping shopper behaviour in the UK convenience market.
Drinks played a central role in year-end spend, with penetration remaining strong as shoppers increasingly prioritised value-led in-home consumption. Energy drinks and cola were the standout growth drivers, supported by seasonal flavours and targeted promotions that successfully captured spend from budget-conscious consumers choosing to celebrate at home.
Meanwhile, food-to-go continued to power multi-purpose trips, reflecting the needs of time-pressed shoppers. Consumers increasingly combined immediate consumption with broader shopping missions, reinforcing food-to-go as a key driver of footfall this quarter. Retailers benefitted from pairing seasonal food ranges with additional services, particularly parcel collection and returns, creating a compelling reason for shoppers to consolidate trips.
Promotional activity also intensified towards the end of the year, as retailers leaned into seasonal campaigns focused on in-home celebrations while maintaining strong value credentials. Despite this uplift in promotions, price-marked packs (PMPs) continued to grow in the final quarter, underlining their ongoing relevance in a value-focused market. Soft drinks remained the primary engine of this momentum.

ENDS

Methodology
The Lumina Intelligence Convenience Tracking Programme covers 50,000 online surveys a year across a nationally representative sample of shoppers in convenience. It covers the total convenience market including symbols, independents and managed convenience helping category, insight and sales teams have a consistent, in-depth understanding of the shopper. 

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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