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UK food-to-go market set to reach £24.9bn in 2026, ahead of wider eating-out sector

The UK food-to-go market is set to reach £24.9bn in 2026, growing ahead of the wider eating-out sector as consumer demand for convenient, high-quality options continues to evolve, according to the latest Lumina Intelligence UK Food to Go Market Report 2026.
While the sector remains resilient, the drivers of growth are shifting. Rather than more consumers entering the market, expansion is increasingly being driven by higher spend per visit, with more affluent professionals turning to food-to-go as a convenient alternative to restaurant dining. At the same time, consumer expectations are changing, with quality now overtaking value as the most important purchase driver, reflecting demand for better ingredients, functional health benefits and more personalised offers.
The report also highlights how rising operating costs are reshaping operator strategies. With labour costs increasing, food prices remaining elevated and outlet expansion slowing, brands are focusing more heavily on technology, format innovation and smarter pricing structures to sustain profitability.
Despite these challenges, the outlook for the sector remains positive. The market is forecast to continue expanding through the rest of the decade, with travel locations, contemporary fast food brands and coffee shop operators expected to deliver some of the strongest growth as commuter activity and demand for convenient, premium products increase.
Commenting on the findings, Linda Haden, Insight Lead at Lumina Intelligence, said:
"The UK food-to-go market remains structurally resilient, but the way growth is being generated is changing. We’re seeing consumers spend more per visit as expectations around quality, health and personalisation rise. At the same time, operators are navigating a more complex cost environment, which means innovation in formats, pricing and technology will be critical to sustaining growth in the years ahead."

ENDS

Report Methodology
The Lumina Intelligence Food to Go Market Report 2026 delivers a comprehensive view of a sector navigating cost pressures, evolving consumer routines and sustained demand for convenience.
Positioned as both a review of recent market performance and a forward-looking outlook to 2028, the report equips operators, suppliers and investors with the insight needed to understand shifting demand, refine proposition strategy and make confident decisions in the evolving food-to-go landscape.
Top of Form

The report’s methodology is as follows: 
· Eating & Drinking Out Panel – Weekly tracking of the behaviour of 1,500 nationally representative UK consumers, building an annual sample of around 78,000 occasions across all eating out channels and dayparts, including snacking (2020–2026).
· Market Sizing & Operator Data Index – Market sizing analysis of hospitality and grocery operators using turnover and outlet data, combined with Lumina Intelligence’s Operator Data Index tracking and forecasting performance for 400+ brands (2018–2029F).
· Bespoke Product Data Collection – Primary research with leading food-to-go operators, surveying product ranges in January 2025 and benchmarking findings against January 2024.
· Secondary External Sources – Supplementary macroeconomic and consumer indicators including desk research, GfK Consumer Confidence Index and EY Item Club economic forecasts.

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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