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Staying In Reshapes UK Eating Out Market

The UK eating out market is being reshaped by a growing preference for at-home dining, delivery and convenience, according to new insights from Lumina Intelligence’s UK Eating Out Market Report 2026. 
While the market is forecast to reach £102.8bn in 2026 (+1.8%), growth is increasingly being driven by how consumers eat, rather than how often they go out.

Consumers shift towards home and convenience
A structural shift is underway as consumers prioritise comfort, control and affordability. The “eating out” occasion is increasingly happening at home:
· 62% of UK consumers now prefer staying in over going out
· Delivery is now growing faster than dine-in, with at-home consumption rising year-on-year
· Penetration has declined to 56.8%, but those still eating out are doing so more frequently
· Rapid commerce is scaling quickly, with services like Tesco Whoosh now reaching over 70% of households

Technology and formats redefine the market
As occasions shift, operators are rapidly adapting. Technology and new formats are becoming essential to remain competitive, with AI, delivery platforms and data-led loyalty now embedded across leading brands.
At the same time, growth is concentrating in flexible, convenience-led formats such as food-to-go, drive-thrus and delivery kitchens, allowing operators to capture demand both in and out of home.
This is widening the competitive landscape, as restaurants increasingly compete with retail, delivery platforms and at-home meal solutions.

A new definition of eating out
The result is a fundamental shift in what “eating out” means. Rather than being defined by location, it is now shaped by occasion, convenience and experience, wherever the consumer chooses to eat.
Andy Crossan, Head of Insight at Lumina Intelligence, commented:
“The definition of eating out is changing. Growth is about capturing occasions wherever they happen. Operators that can combine delivery, digital and flexible formats will be best placed to succeed in this evolving market.”

END

About the report
The Lumina Intelligence Eating Out Market Report 2026 provides a comprehensive view of the UK foodservice market as it transitions from a prolonged period of inflationary pressure into a more stabilised, but highly competitive, trading environment.
Positioned as both a reflection on the current market landscape and a forward-looking guide to 2027 and beyond, the Eating Out Market Report 2026 equips operators, suppliers and investors with the insight needed to navigate an increasingly complex and fragmented foodservice market.


Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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