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06 October 2026:

One in ten UK adults will be taking GLP-1 medications by 2031, creating both major new opportunities and challenges for hospitality
New Lumina Intelligence research reveals GLP-1 users are spending differently, not simply spending less
Latest data from Lumina Intelligence OOH GLP-1 Navigator finds that more than one in ten UK adults could be taking GLP-1 medications by 2031, with significant implications for restaurants, pubs, cafés, convenience retail and food-to-go operators
According to Lumina Intelligence data, 6.1% of UK adults are already taking GLP-1 medications, while a further 15.1% are considering using them. Under Lumina's base forecast, more than one in ten UK adults could be taking GLP-1 medications by 2031, rising to almost 16% under an accelerated adoption scenario. 
Despite widespread assumptions that GLP-1 users simply spend less on food and drink, the research paints a more nuanced picture.
Almost 40% of current GLP-1 users report increasing their overall food and drink spend, compared with 31% who say it has decreased. More than half have increased spending on premium and higher-quality food, suggesting many consumers are trading up on quality while consuming less volume – so every mouthful counts. 
Lumina Intelligence identifies three key behavioural shifts that businesses must understand:
· Drinks are increasingly being dropped from meal occasions, creating a direct threat to spend per head.
· Dinner and snacking occasions are declining as consumers reduce treat-led and convenience-driven eating.
· Health-focused choices are gaining importance, with high-protein, fresh and balanced meals outperforming lower-calorie messaging. 
The findings also reveal clear winners and losers within drinks categories. Beer, cola and coffee are losing share among current GLP-1 users, while low-and-no alcohol drinks, water, tea and milk-based beverages are gaining ground. A trend towards ‘sip not gulp’.
Morgan Griffiths, Commercial Lead at Lumina Intelligence, said: "The conversation around GLP-1 has largely focused on what consumers might stop buying. Our research shows the real opportunity lies in understanding what they still want and increasingly value.
GLP-1 users are not abandoning hospitality. As a more affluent user group, typically they are becoming more intentional in how they spend. They're prioritising quality over quantity, selecting premium options, looking for protein-rich and nutrient-dense choices, and increasingly choosing experiences and social occasions that feel worthwhile.
The challenge for operators is that traditional routes to driving spend, particularly drinks attached to meals, are under pressure. The businesses that succeed will be those that adapt menus, portion sizes and drinks ranges to meet changing consumer needs without compromising value.
GLP-1 adoption is no longer a future trend. More people in the UK are already taking GLP-1 medication than are vegetarian or vegan combined. Hospitality businesses that start adapting now will be best placed to benefit as this consumer group continues to grow." 
The inaugural insight report is the first release of Lumina Intelligence's quarterly GLP-1 tracking service, designed to help foodservice operators, manufacturers and retailers understand the commercial impact of one of the fastest-growing consumer health trends in the UK. 
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About Lumina Intelligence OOH GLP-1 Navigator
OOH GLP-1 Navigator is a dedicated intelligence solution designed to quantify and understand the impact of GLP-1 on out-of-home consumption. Built for operators, suppliers and investors, it provides a clear view of the consumers behind the trend, the spending shifts reshaping the market, and the opportunities emerging across hospitality.

Proprietary Consumer Research
Weekly panel data comparing GLP-1 users vs non-users across the OOH market, covering behaviour across cafés, QSR, restaurants, pubs, catering and food-to-go.
Social Listening, Menu Tracking &
News Monitoring
GLP-1-focused tracking of regulatory, media and consumer signals, plus menu and product innovation across ingredients, nutrition, pricing and occasions.
Forecasting & Expert Analysis
GLP-1 adoption forecasts, demographic trends and expert commentary, enriched with policymaker, operator and US market insights.


Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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