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15 April 2026:


UK Eating Out Market Shrinks, but Intentional Diners Drive Opportunity

New consumer data from Lumina Intelligence reveals a more focused UK eating‑out market, with participation declining but remaining consumers visiting more often. As confidence weakens amid global uncertainty and cost pressures, growth opportunities are shifting from volume to winning greater share of spend.
Latest insights from Lumina Intelligence’s Eating and Drinking Out Panel (EDOP) show eating‑out participation fell sharply year on year (-7.1%), as consumer confidence reached a 12‑month low. Despite fewer consumers engaging with the market, those who continue to eat out are doing so more frequently, resulting in a smaller but more intentional audience.
“At a time of heightened economic and geopolitical uncertainty, consumers are being far more selective about when and where they eat out,” said Linda Haden, Insight Lead at Lumina Intelligence. “This is creating opportunities for operators to focus on share growth by targeting committed, higher‑frequency customers rather than relying on overall market expansion.”
The data also highlights clear evidence of consumers trading down rather than switching off. Spend growth is lagging inflation, signalling a real‑terms contraction, as consumers reduce discretionary extras while continuing to purchase familiar, affordable options. Clear value messaging, simple propositions and price reassurance are increasingly critical in influencing choice.
Comfort and familiarity are shaping food and drink decisions. Chips, chicken and pizza continue to gain momentum as trusted, value‑led staples. At the same time, coffee shops and pubs are benefiting from growth in drink‑only and lunchtime visits, supported by warmer weather and lower‑commitment occasions that help drive frequency without relying on full meal visits.
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About Lumina Intelligence Eating & Drinking Out Panel
Lumina Intelligence Eating & Drinking Out Panel is based on 78,000 surveys across the year, built up from a nationally representative weekly sample of 1,500 shoppers. Our comprehensive coverage includes over 900 operators from across all out of home channels – including restaurants, pubs & bars, cafes & coffee shops, fast food, bakery & sandwich shops, restaurants and retail channels. 
For more on out of home food & drink consumption in the UK, and to access our cost-effective consumer insight and data solution, go to: https://www.lumina-intelligence.com/product/eating-and-drinking-out-panel/

Who We Are:
Lumina Intelligence helps food and drink brands understand their consumers and markets - so they can grow faster, plan smarter, and make better commercial decisions.
We specialise in insight for grocery retail and hospitality, combining trusted data with expert analysis to support your commercial, category, and insight teams.
https://www.lumina-intelligence.com/ 
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